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In 2010, the Export-Import Bank of China made great efforts to further cultivate its corporate
culture. In order to summarize concepts and map out ways to build its own corporate culture, the

Bank assembled Handbooks on Employee and Corporate Culture.

In addition, the Bank organized a series of cultural and sport events to enhance its corporate
cohesion and solidarity, and enrich its corporate culture. In honor of celebrating the 65th
anniversary of the victory of the Anti-Japanese War, the Bank held a Karaoke Contest of Revolution
Songs. The Bank also held table tennis and badminton matches to enrich its employees’ cultural

life.

Moreover, the Bank made further efforts to strengthen the employees’ sense of belonging
to their work unit by awarding the title of Employees’ Home to several departments for the first
time.

Last but not least, the Bank’s staff participated in the 3rd Sport Games of the Central
Government Departments and the 1st Sport Games of the National Financial System, and
was awarded the Outstanding Organizer of the National Fitness Program 2010 by the General
Administration of Sport of China (GASC).
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